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1. Motivation

Goals

- To present the development and significance of startups
and identify research gaps

- To outline economic initiatives to strengthen the foundation location Germany and
its regional ecosystems

- To cultivate enthusiasm for entrepreneurship

Definition

Startups are defined by three characteristics

- Startups are younger than ten years

- Startups feature (highly) innovative technologies and/or business models

- Startups have (strive for) a significant employee and/or sales growth




2. Startups In Germany

The 4th German Startup
Monitor represents:
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2.1. Industries

Distribution across industries and innovative capacity

- Establishment within
the digital economy 0,9%

continues to be 11%
attractive for startups 21% \

- DSM-startups deliver
global market
innovations in the fields
of: Product (44.3%)
and Technology
(34.9%)

IT/Software Development
Software as a Service

Industrial Technologies/Hardware
E-Commerce

Consumer Mobile/Web Application
Bio-, Nano- and Medical Technology
Online Marketplace

Consulting/Agency
Media and Creative Economy
Other

Education
Online-Service-Portal
FinTech

Green Technology
Food
Offline-Services

Games
Stationary Sales
Other

4,4%

n: 1.217
Source: DSM 2016




2.2. Markets

Current markets and planned internationalisation

- The DSM-startups 3.0% & Cormany
generate 80.3% of 1.4% @® Remaining European Union
their revenue in 11.5% @® Remaining european Countries (non-EU members)
Germany and 19.7% in e go:h America

. t
International Markets o
80,3%

- 82.5% of DSM-startups n: 1.224
plan fur[her Source: DSM 2016
internationalisation

3,2% ® No
70% = . .
2% e @® Remaining European Union
0 3,4% \ ® Remaining European Countries (non EU-members)

within the EU North America

@® South America
3.4% @® Africa
e ® Asia

@® Australia/Oceania

2.7 n: 1.224

Source: DSM 2016




3. Founders and Teams

Serial entrepreneurs and gender of founders

- 49.1% of DSM founders are
serial entrepreneurs

- The share of female
founders rises to 13.9%

4,4%

b, 8%

121%

50,8%

26,8%

No previous foundation

One previous foundation

Two previous foundations

Three previous foundations

Three or more previous foundations




4. Employees
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0
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5. Funding

Capital and sources

© The DSM-startups s
Own Savings 84,1%

raised a total of 1.2

billion EUR in Famiy & Friends | <025

external capital

Business Angel |GG 22.6%

- 2 of 3 startups plan Venture Capital - [N |18.8%
to raise additional T
funding within the Public Funding |GG 35.5%
upcoming 12 |
months Internal Financing |GGG 19.4%
- About every fifth penkctoan __ e
startup finances Incubator and/or Accelerator - 8,3%

itself exclusively with ]
its own means (no Crowdfunding/Crowdinvesting [Jlij 4.1%
external capital) 1

Venture Debt F 4,1%
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6. Cooperation

Number and goals

- 70% of DSM-startups cooperate with established corporations and
have an average of 5 corporate partners

- Startups are primarily looking for customer and market access
through cooperations with established corporations

Access o Customers and Marke S :: -

Reputation/mage N 3.7

Expertise and Technological Know-Holii NGEGTNEEGNGEGEGEEENEEEEEE 2.7«

Fundraising || NG 14.9%

Exit Opportunities ||| NG 13.2¢

Data (Open Data) | N 11.0%

Other F 5,1%
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/. Challenges

The four biggest challenges

- Sales and customer acquisition, product development, growth, and fundraising are the four
biggest challenges for DSM-startups
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8. Startups and Politics

Understanding and expectations

- 5.5 % of founders credit 25%

politics with a good or very

good understanding of 20,3%

startups 20%
- 50.9 % rate the

understanding of startups as " 135%  135%

poor or insufficient 11,5%

9,9%
10%

- DSM-startups expect less ’ 8,2%

bureaucracy and regulation,

lower taxes, as well as more 506 -

support with fundraising from

politics
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Network Partners and Lottery Partners

Next to the participants of the study, we would like to thank all DSM lottery partners and DSM network
partners for their efforts and support.

We would like to thank all DSM lottery partners for providing numerous incentives in support of the DSM
data collection.
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